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UP Program Summary
ÁCreate a more sophisticated level of discourse 

at the neighborhood level through the 

education of tomorrowôs voters, neighbors, 

colleagues, and public officials. 

ÁTeach basic urban planning principles with a 

sensitivity to health and wealth creation to 

students from low income communities.

ÁEngage and educate high school students 

about career pathways in land use and real 

estate. 

ÁStudent development teams respond to public 

and private proposals to redevelop two sites in 

both fictional and actual urban neighborhoods.

ÁImprove diversity in the Real Estate Industry.
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UP Program Snapshot 
ÁCurriculum/Content: UP camp has 30 class 

hours and field based learning that introduce private 

and public sector roles, complex trade-offs, and 

fundamental economics in play when proposing 

realistic solutions to vexing land use and economic 

development growth challenges.

ÁEligible Schools/Students : Public and Charter 

High schools in low to moderate income (LMI) 

neighborhoods and Opportunity Zones (OZ).

ÁCamp Participants: Maximum of 15 - 30 

students per school and 5 students per team 

performing in realistic business roles.

ÁVolunteers/Facilitators/Judges: UP camp 

teachers are supported by ULI members in the 

classroom.

ÁTotal Budget : $20,000
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Why should you sponsor?

ÅSupport UrbanPlanôs launch as a 10 -

day summer camp giving low income 

students exposure to urban community 

development.

ÅAllow the UrbanPlan to connect 

students to a real project (need) in their 

neighborhood.

ÅStrengthen and improve the business 

communityôs ability collaborate with local 

high schools. 

Å Identify high performing students to 

college urban planning schools.

ÅTake a proactive role in addressing the 

achievement gap by supporting the 

career and educational attainment of 

low income students.

Å Increase exposure with minority 

students to career pathways by 

bringing subject matter experts to 

the classroom. 

ÅHelp to stimulate greater 

community engagement through 

schools located in higher poverty 

communities.

ÅBuild positive brand awareness 

with future customers or 

employees.

ÅDevelop a greater awareness 

with high school students of the 

impact land use decisions have in 

their communities through project 

based learning.
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ÁTraining new teachers.

ÁTraining a UP school camp program manager. 

Recruit and train UP volunteers.

ÁLEGOs, Site Plans, and design materials.

ÁProvide ULI Ten Principles for Rebuilding 

Neighborhood Retail, High-Density 

Development, Myths & Facts, and Careers in 

Real Estate books.

ÁDevelopment of a mentorship program to 

engage USC Ross Minority Program in Real 

Estate alumni to expose campers to career 

pathways. 

ÁFunds for field trips and awards for campers.

ÁMarketing Materials for community outreach.

Examples of Grant Uses
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